
Elevating mountain culture amidst industry and technology change
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Inspiring a mindful approach 
to mountaineering
Our world needs new ways of looking at it. Each and every 
one of us is constantly searching for a new way of exploring 
the paths in front of us.

Everyone is a pathfinder in their own way.





We are constantly searching
for a new way
Our place is off the beaten track. Here is where
we connect with our soul. Mountaineering encapsulates
a radical approach to the elements.





We craft mountaineering
gear for pathfinders.
Montura builds cutting-edge gear designed to endure. 
We strive to create durable and ergonomic garments
to enjoy the elements.
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We pioneer. We prefer to forge our 
own path rather than follow others. 
That’s why innovation has always 
been at the heart of our business.



We serve. Everything we create 
has a purpose—to meet a need.
Whether for mountain professionals 
or enthusiasts, we are dedicated
to serving our people.



We care. Born in the mountains, we are 
deeply connected to our community.
We use our voice and products 
to promote and share mountain culture.





Mountaineering 
professionals

People whose work is in the mountains
and need ergonomic gear for their specific situations.

These aren’t only sportsmen, but could be the mountain 
rescue team, mountain guides and anyone who makes
a living by working in high altitude.



Technical 
gear seekers

People who exercise less often than the above and 
are interested in technical gear because they
perceive its value.

They want durable and quality products because
they understand that helps them enjoy their
activities and feel more comfortable.



Outdoors enthusiasts

People who can buy into a compelling brand narrative 
rather then the performance of the product. They wear
a brand that reflects their values.

Durability is key for this target group as they normally
intend to buy something that lasts.



WE ARE WHAT WE MAKE, SO OUR ACTIONS SPEAK FOR US.

We take full ownership of what we do and produce as a Brand. 
From the design phase to the final production we own each step.
We are committed to extend each product’s life cycle. 
From the cradle to the grave, we own product.

That’s why we proudly label our products Made in Montura.

We Own Product





Thank you
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