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- Instagram is confirmed as the top-priority channel for travel marketing activities, both for branded
content and organic mentions. TikTok is growing.

- Micro-influencers are crucial for brands because they have a strong engagement rate.

- Stories are a format dominated by creators with medium-to-large audiences, but the organic mentions
from macro- and micro-creators show that the format is also important for organic visibility and
reputation.

SECTOR NEEDS

Influencer marketing in travel is no longer just visual inspiration; it requires:
Credible storytelling
Creators who are genuinely travel-addicted
Brands that are consistent in their narrative and in their selection of talent
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TRENDS

. Influencers as brand ambassadors: ongoing collaborations help &

build stronger, more authentic, and mutually beneficial
relationships for both brands and creators

« UGC on the rise: brands are investing more and more in user-
generated content (UGC) to increase trust and improve
engagement

- Social commerce: Integrating direct shopping features on social
media is a growing trend. Influencers are also becoming
“sellers.”

- Al and influencer marketing: Al is continuously growing
because it enables the analysis of large amounts of data, etc.

TRAVEL & CREATOR

Nuove rotte per
I'influencer Marketing

Source: Inflead — May 2025
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World Travel & Tourism Council

GLOBAL SUMMIT

. . . egs . ROME ITALY 2025
Global travel & leisure industry: significant expansion. Annual growth 5%
Next year the overall volume is expected to reach $3 trillion for travel oseary | ] BT [m"
services alone, driven in particular by the airline and hotel sectors.

Source: September 2025

Return of business travel with a growing demand for personalization (tailored experiences and
services).

Premium and luxury travelers increasingly central role, shaping market dynamics with sophisticated
preferences and a strong focus on personal well-being.

GenAl is emerging as the real “wild card”: a disruptive lever capable of redefining processes, service
models, and interactions, opening up new opportunities for innovation across the entire sector.

Adoption of Al tools for planning trips and itineraries: from 16% in 2023 to 65% in 2026.
Integration of traditional travel agents with agentic Al solutions growing up to 25%.
Travel inspiration driven by social media and AI-based tools up to 75%.

Europe remains the beating heart of the global tourism landscape, with five of the world’s 10 most
powerful travel and tourism markets in terms of GDP: Italy. Germany, United Kingdom, France (the
world’s most visited destination) and Spain
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SOME DATA

Among ELLE readers interested in travel...

Spalrvetreat vacation isthe
24 most preferred vacation type

53% would rather spend money on an
experzence than a new product

34% of them are planning to/have
purchased an experience (e.g. spa trip, day out)

49% expect brands to be eco-friendly

vs 42% general population interested in travel

55% expect brands to be socially responsible

vs 48% general population interested in travel

65% would pay more for an eco-friendly product

vs 59% general population interested in travel
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