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Safe Harbour Statement

The material in this presentation contains forward-looking statements such as projections, forecasts, and estimates. Such forward-looking
statements involve certain risks and uncertainties that could cause actual results, performance, or events to differ materially from those
anticipated in this presentation. The forward-looking statements contained in this presentation are based on the current views and
assumptions of lastminute.com N.V. lastminute.com N.V. does not assume any obligation to update or supplement this presentation.

lastminute.com N.V. doesn’t make any representation or warranty (express or implied) whatsoever as to the accuracy, completeness or
sufficiency of any information contained herein.

This presentation does not constitute an advertisement, offer, recommendation or invitation to purchase securities in any jurisdiction. It is
for information purposes only and does not constitute a prospectus within the meaning of Art. 35 et seq. of the Federal Act on Financial
Services (FinSA) or similar legislation in other jurisdictions. lastminute.com N.V has not taken any actions to allow the distribution of this
presentation in any jurisdiction where action would be required for such purposes.
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Our History - from Flight-Centric to leaders in Dynamic Packages
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Our footprint: figures and presence
International brands bravofly = hotelscan
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What are Dynamic Holiday Packages?
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Moving up the value chain: from “book it” to “own it”

i . I‘. )
" Package provider

e lastminute.com package

Distributor _ _ ) .
e Dynamic Packages: real-time offering: personalised,
combinations of flights, hotels, curated, bundled
e Flight centric and angillafigs, powgred by a .
dynamic pricing engine e Strong base of returning

. . travellers and trusted brand
e Transaction driven )
e Value-seeking customers

e Growing product-oriented

e Price driven customers customers




Strategic foundation to deliver our FY28 outlook

Strengthening A Dynamic Packages

market presence <> Evolution
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3 ways Al is relevant for us
with external partners (e.g. Kore.Al, Wordlift)

1 AT asaTraffic Shift

- Visibility and relevance on external LLM (Large Language
Model) chatbots

2 AI For Travellers

- Better customer experience

3 AT for Enhanced Productivity

- Higher employee productivity
- Higher efficiency and efficacy system-wide as a company
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